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Wh t H d i VWhat Happened in Vancouver 
The lead up to the Bull run on real estate 2001 – 2008

What Changed in 2008
What to Expect in 2009What to Expect in 2009

A year of turmoil, dramatic changes and the need for consumer 
confidence

Moving forward
Where we go from here

Th Sil Li iThe Silver Lining
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2008 Year End 
Total 

Homes
Now 

Selling
Available to 

Date
To Be 

Released

Properties 
Coming
Soon

Absorption 
2008

2007 
Absorptions

Change Year 
Over Year

Totals 121,319 30,871 7,530 3,603 10,727 7835 17,833 ‐56%
Single 
Family 10,908 2,812 569 859 453 817 873 ‐6%

Duplex 826 377 155 100 0 54 107 ‐50%Duplex 826 377 155 100 0 54 107 ‐50%

Townhome 18,307 5,110 1,243 1,603 1,022 1827 2,960 ‐38%

Low Rise 28,262 7,314 2,275 475 3,897 2882 5,148 ‐44%

Mid Rise 11,816 1,777 436 0 1,523 259 1,352 ‐81%

High Rise 50,627 13,243 2,785 548 3,816 1910 7,193 ‐73%

Lofts 303 193 62 18 16 52 165 ‐68%

Retirement 270 45 5 0 0 12 35 ‐66%









2008 Year End 











What to Expect in 2009

Continued Challenge to Consumer Confidence
Further decline of values and a leveling of absorption

“Resetting” of prices
Reduced Building Starts

D i i f th I d tDownsizing of the Industry
Bad News Stories





Source: BC STATS





High: (Feb 2008)

2008 Year End Values Down 11.1%



Th Sil Li iThe Silver Lining 
A Fundamental Change to How We Sell

A Strengthened and More Disciplined Industry
A Refocus on the End User



Lower Mainland GrowthLower Mainland Growth
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Future Estimated Population Growth (%)
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What Will Drive 2009 - 2010
Quite Simply REAL BUYERSQuite Simply….REAL BUYERS

A New Found Affordability
Pricing Resets and Estimated Depth of Declineg p

Low Interest Rate Environments
A Return Consumer Confidence
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Before you take your next step wouldn’t you like to 
know what others are doing?


